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Dior and His Decorators: Victor Grandpierre, Georges Geffroy, 
and the New Look by renowned design historian Maureen Footer, 
an expert in French decorative arts, is the first in-depth account of 
the two Parisian interior designers associated with Christian Dior. 
Eloquently written and beautifully illustrated, the book recounts 
the evolution of Dior’s aesthetic as a fashion revolutionary and an 
aficionado of interior design via his personal residences, his couture 
house, and the Dior brand. Simultaneously, the story examines 
the intimate connection of couture and interiors, chronicling the 
glamorous new style of interior design that emerged in Paris in 
parallel with the New Look. 

Mining previously unexplored sources and with full access to 
Dior archives, Footer follows the lives and work of this influential 
trio. She traces the trajectory of Dior from his coddled childhood in 
Normandy through his early career as a gallerist to his phenomenal 
success as a couturier. Dior tapped Victor Grandpierre, a photo-
journalist, to design his first couture house at 30, avenue Montaigne. 
Grandpierre created not only the chic, elegantly restrained look of 
Dior’s salons (pale gray walls, white moldings, and Louis XVI–style 
chairs) but also the template for the Dior brand itself, including 
typeface, logo, signage, and packaging—still followed to this day. 
Georges Geffroy, an aesthete and connoisseur of eighteenth-
century antiques, indelibly impacted Dior's career and interiors. 

Christian Dior’s unabashedly luxurious New Look, unveiled 
in 1947, captivated a war-weary world with precisely the beauty, 
glamour and romance it craved. Cascading from the same wellspring 
of tradition, technique, and fantasy that inspired Dior, interior 
designers in Paris mixed refined traditions of the past with a wholly 
modern sense of elegance to create a New Look in interiors. At the 
forefront of this movement, Grandpierre and Geffroy stood out 
for their worldly interiors of trompe l’oeil, tiger velvet, antiques, 
and saturated color. When Dior acquired a townhouse in the posh 
16th arrondisement, he asked both Grandpierre and Geffroy (who 
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worked independently) to design the interior. The results were, like Dior’s 
exquisite gowns, rich, sensuous, and refined.

After Dior’s death in 1957, both Grandpierre and Geffroy went on to 
design salons for other fashion legends, as well as homes for aristocrats, 
Parisian socialites, wealthy ex-pats, and celebrated film stars and artists, 
ranging from Yves Saint Laurent and Marcel Rochas to Baron de Redé, 
Arturo López-Willshaw, Élie and Liliane de Rothschild, Gloria Guinness, 
Daisy Fellowes, and Maria Callas. These interiors, marked by luxurious 
fabrics, antiques, personally curated objects, clear colors, comfort, and 
old-fashioned ceremony, were featured in the shelter magazines of the 
day, and were emulated all over the world.

The enduring chic of these three men—what keeps them from being 
mere time-capsule stylists—is rooted in their ability to fuse postwar reality 
and eighteenth-century inspiration in their creation of contemporary 
solutions. With a foreword by Vogue’s Hamish Bowles, Dior and His 
Decorators reminds us to this day that the past–modified, preserved, but 
never embalmed—is a resource to enhance the everyday.

About the Contributors: 
Design historian M AU R E E N FO O T E R holds degrees from Wellesley 
College and Columbia University and studied French eighteenth-century 
decorative arts and design at the Ecole du Louvre in Paris. Her previous 
book, George Stacey and the Creation of American Chic (Rizzoli), chron-
icled American design as the country came of age culturally, politically, 
and socially.  Ms. Footer and her work have received notices from the Wall 
Street Journal, Financial Times, Vanity Fair, the New York Times, Vogue, 
Harper’s Bazaar, and Le Figaro. She has lectured at the Sorbonne, the 
Institute of Classical Architecture, Winterthur, the Huntington Museum, 
and the New York School of Interior Design. A lifelong balletomane, Footer 
sits on the board of the New York City Ballet. You can follow Maureen 
Footer on Instagram at @maureenfooter. H A M I S H B OW L E S is the 
European editor at large for American Vogue.
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